Global Final Project FA 2018 
We have studied a plethora of countries this semester looking at how their retail structures and climates differ. Many of the conversations have centered on the BRICS nations as defined by Goldman Sachs in 2001. A decade later, 2011, Goldman Sachs has identified the next emerging markets which is referred to as the N-11: Bangladesh, Pakistan, Egypt, Turkey, South Korea, Indonesia, Vietnam, Nigeria, Iran, Mexico, Philippines. Each team will bring to the class one of the N-11, emerging countries. 
For preparation of this assignment please read the following two sources: 
Your textbook, Chapter 10, p.387 
http://www.theguardian.com/business/2016/mar/27/brics-bubble- 
burst-brazil-russia-india-china-south-africa 
These two sources will be in addition to whatever research your team does. 
There will be both a written and visual presentation for this project. The paper should address the following: 
Section I: Population, Map (identifying top contributing cities), GDP and GDP growth rate, contribution of retail sales, current foreign retailers 
Section II: What makes your country an attractive market? 
Section III: Which retailer would be the best fit for this market and why? Recommend two retailers. Choose a publicly traded company that HAS NOT expanded internationally. 
Sustainable competitive advantage Adaptability
Global culture
Financial resources 
Optimal mode of entry 
Section IV: Consumer Behavior 
How have their behaviors changed over the last couple of decades? What is of value to them?
On-line accessibility, penetration and trust 
Section V: Conclusion 
[bookmark: _GoBack]Formatting: Calibri size 12 font, double spaced, APA formatting, pages numbered, Team/Country name on each page. 
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